POJISA HA YHACTHHUIUWTE BbB BEPUT'ATA 3A TOCTABKH B YIIPABJIEHHUETO
HA ITPOAYKTOBHUTE KATEI'OPHUH

Pesrome

Llenra Ha pa3paboTkara e Aa ce M3cle/lBa B CBETIMHATA HA TEOPHATa pPoiATa Ha ydac-
THUIIMTE BB BEpUrara 3a JIOCTaBKa Ha [OTPEOUTENICKH MPOJIYKTH B YIIPABJIEHUETO HA MPOIYK-
TOBHTE KATETOPUH W J1a C€ M3BeNaT Bb3MOKHOCTH 3a MoxoOpsiBaHe HAa B3aMMOOTHONICHHSTA
MEkKy [IPOM3BOIUTENH, THPrOBLH Ha €Ap0o U ApedHO. O000NIEHH ca pe3ylaTaTuTe OT IPOBEACHO
OT aBTOpa EMIIHPUYHO M3CIEABAHE HA BB3INPHUATHUATA Ha YHYACTHHUIHUTE 34 TEXHHUTE Q)yHl{IJ,I/IPI B
mpolieca Ha Ch3jaBaHe Ha MPOJYKTOBH KaTeropuu. ABTOPBT 3aCTHIIBA TE€3aTa, Ye YIPaBICHUETO
HA NPOLYKTOBUTE KATETOPUH MIPae CHILECTBEHA POJis 32 KOOPJUHHUPAHE HA B3aMMOOTHOLICHH-
ATa MEXIy YYaCTHUIINTE BbB BEPUrara 3a JOCTABKa HA MOTPEOHUTEICKH CTOKH B THPTOBCKHUTE
NpeAnpuaTHs upe3 (PoKycHpaHe BbpXY ChbBMECTHUTE YCHIIMA 3a MOCTUI'aHE Ha MOTpeduTencKa
Y/IOBJIETBOPEHOCT.

Knwuosu oymu: ynpaenenue na xamezopusma, eepuza 3a 00CMAsKa, oucmpudyyus,
Mbp2osUsl HA €0po, PUMEIIUHE, MbP2O6Us HA OPeOHO

THE SUPPLY CHAIN PARTICIPANTS ROLEIN THE CATEGORIES
MANAGEMENT

Abstract

The purpose of the paper is to examine in the light of theory the role of supply chain
partisipants in the product category management and to identify opportunities for improving
relationships between manufacturers, wholesalers and retailers. The results of an empirical
study of the participants® perceptions of their functions in the process of creating product
categories, conducted by the author, are summarized. The author support the idea that category
management plays an essential role in coordinating the relationships between supply chain
members in retail and wholesale procurement by focusing on joint efforts to achieve consumer
satisfaction.
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