THE FUTURE OF SPA TOURISM IN BULGARIA AFTER THE COVID-19
PANDEMIC

Abstract: The global COVID-19 pandemic has had a significant impact on many industries,
and the SPA tourism industry in Bulgaria is no exception. This is a well-established segment of
the tourism market, and with its abundance of natural mineral springs, Bulgaria has long been
an attractive destination. However, the pandemic has changed the behavior of tourists, the way
they travel, the way they choose a preferred destination, and has increased the focus on health
and wellness. This article aims to examine the main challenges facing the sector and observe
possible solutions by taking into account historical events, the country‘s location, demographic
problems and opportunities for promoting our product in the target markets.
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Pezrome: Tnobannara nangaemusi or COVID-19 Bb3jielicTBa 3HAYUTEIIHO BbPXY MHOMXKe-
CTBO HMHJIyCTpuHM, KaTo uHjayctpusara Ha CIIA Typusma B bbiarapus He HanpaBH U3KIIHOUEHUE.
Tosa e 100pe yTBBP/IEH CErMEHT OT TYPUCTHYECKH Ma3ap U ¢ U300MIHETO CH OT €CTeCTBEHU
MHUHEpaaHH U3BOpH bhiirapus o1/1aBHa e npuBiekarenta aectuHanus. [langemusta odbaue npo-
MEHH I10BEJICHUETO HA TYPUCTUTE, HAYMHA HA ITbTyBaHe, HAYMHA HAa M300p Ha Ipearno4yuTaHa
JecTHHALMS W 3acuin (poKyca BBpXY 3/paBeTo W yenHeca. Hacrosmiara cratus umMa 3a 1ein
Jia pasrieja OCHOBHHUTE MpeJIU3BHKATEICTBA MPEJ CEKTopa U Jia CUCTEeMAaTH3UPa Bb3MOKHUTE
pellIeHts], KaTo 0TYETe UCTOPUYECKUTE ChOUTHS, JIOKAIIMATA Ha CTpaHara, 1eMorpad)ckure rnpo-
OnemMH 1 Bb3MOXKHOCTHTE 33 IIPOMOTHPAHE Ha MPOIYKTA HH Ha EJIEBH Ma3apy.

Knrouoeu oymu: CIIA mypuzvm, nanoemuyHu Kpuzu, mypucmuiecko pazeumue
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