POJISAA HA MUCHATA, BUBUATA H HEHHOCTHTE 3A U3T'PAK/IAHE
HA OIIYB/IMYEHATA B MHTEPHET ®UPMEHA KVYJ/ITYPA
HA 3ACTPAXOBATEJIHUTE KOMITAHHUH B BbJITAPUSA

Pesrome

B ycnoBusita Ha TUHAMHYHA U CHIHO KOHKYpPEHTHA Cpe/la MUCHSITA, BU3HATA U LIECHHOCTH-
Te Ha OM3HEC OpraHU3alMHUTe ca CTPATETHUECKH JOKYMEHTH ¢ BaKHa POJis MIPH KOMYHHKALIUATA
ChC 3aMHTEPECOBAHUTE CTPAHH OT TAXHATa JeiHocT. C orviesl Ha TOBa Te Clie/(Ba J1a 3aeMaT Ch-
IECTBEHO MACTO B OIyOIMYeHaTa B MHTEPHET oHULHalHA (UPMEHA KyITypa Ha KOMIIAHHHTE
OT pa3JIM4yHU CEeKTOPH Ha MKOHOMHKaTa. LlenTa Ha cTyausTa e /1a ce pa3KpHe poJsTa Ha MHCH-
ATa, BU3MATA W IIEHHOCTHTE 3a M3rpaXk/JaHe Ha OnmyOnM4YeHaTa B MHTEpHET (uUpMeHa KynTypa
Ha 3acTpaxoBaTelIHUTE KOMIAHUKU B Bbirapus, karo ce o4eprasT crHelH(PUKUTE NPH TAXHOTO
(Gopmynupane u npuioxkeHue. M3mon3BaHUAT M3CIE10BAaTEICKH HHCTPYMEHTAPHYM BKIHOYBA
CTPYKTYPEH aHa/INi3, KOHTEHT aHaJIW3 ¥ METOJl Ha cpaBHeHHeTO. [lomydeHuTe pe3ynraTi nokas-
BAT, Y& MUCHATA, BU3UATA U UEHHOCTHTE/ TIPHHIIMITATE UMAT ChIIECTBEHA POJIs B ONyOinyeHara
OHJIaliH (pupMeHa KyITypa Ha 3acTpaxoBaTeIHHTE KOMIAHMU B Bbiarapus u ce uM3moi3Bar 1o
MOAXOAI] HAYMH 3a U3TpaXkJaHe Ha MO3UTUBEH MMyOnuueH oOpa3 Ha KOMIAaHHHTE.

Knwouoeu oymu: 3acmpaxoeamennu KoMnauuu, onyonudeHa gpupmena Kyaimypa, MUCUs,

BU3US, YEHHOCMU/APUHYUNU

ROLE OF THE MISSION, VISION AND VALUES IN BUILDING
THE CORPORATE CULTURE PUBLISHED ON THE INTERNET
OF THE INSURANCE COMPANIES IN BULGARIA

Abstract

In a dynamic and highly competitive environment, the mission, vision and values of business
organizations are strategic documents with an important role in the communication with their
partners and customers. In this regard, they should occupy a significant place in the publicized on
the Internet official corporate culture of companies from various sectors of the economy. The aim
of the study is to reveal the significance of mission, vision and values in the corporate culture of
the insurance companies in Bulgaria publicized on the Internet, outlining the specificity of their
content and application. The research tools used include structural analysis, content analysis and
method of comparison. The obtained results show that the mission, vision and values/principles
have a significant role in the proclaimed online corporate culture of the insurance companies in
Bulgaria and they are used in an appropriate way to build a positive public image of the companies.

Keywords: insurance companies, publicized corporate culture, mission, vision, values/

principles

45



